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il Semester B.Com. Examination, November/December 2013
(Repeaters) (Prior to 2012-13)
COMMERCE
3.4 : Marketing Management

Time : 3Hours - Max. Marks : 90

Instructions : Answers should be written under correct question number
completely either in English or in Kannada.

SECTION-A

1. Answerany ten of the following questions. Each correct answer carries two marks.
(1 0)(2:20)

a) Define ‘Market’ and ‘Marketing'.
‘R0, Tore ‘W0 BHOS o W3, AR,
b) What do you mean by product line ?
OB I QOB ?
c) Define Product.
eméﬁt dab% TR,
d) What do you mean by product life cycle ?
Sy ERTT, ROTTE ?

e) Give the meaning of Branding ?
00 eFTED OTTERD ?

f) What do you mean by pricing ?
033 ANOEBTED DOTTERO ?

g) Write a note on wholesaler.
R0 TE0030 Wi €33 27T,
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Answer any five of the following questions. Each answer carries 5 marks.

2.

h) What do you mean by personal selling ?
F3ne BP0 LI0T3E0 ?

i) Give the meaning of Tele-marketing.
‘630 IRIFLIONT' S SPFII), DR,

i) Write any two limitations of advertising.
&ETIET OIRR) TR DT WOSNFD, 2ITCL0.

k) What do you mean by relationship marketing ?
Soesxd BoI BB 903330 ?

) Give any two mertis of virtual marketing.

R RONRIepIN B 3,0300% 030 TOTEAR DT SRBRONTIO AR,

SECTION-B

Give the importance of marketing.
Sooes T30 39,5008, 303, Ve,

Explain the different market segmentation strategies.
RRTIBES DLIHFOI DA BOFNRFII DTZOR.

What are the essential features of a product ?
BRDSYTLIeTT B0, @i{@ﬁ%@aﬁ) ?

What are the different stages in product life cycle ?
BRI WeIIIBT DN BOSNL 03N ?

What are the different packaging policies ?

VROV TPED QSN ?

Give the meaning of different methods of pricing.
38 AN NG WANTIRR) ?
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8. Explain different distribution channel strategies.
23803 TOOH DN SeINTI, DWOA.
9. Explain the various domains of E-Commerce.

‘g-TORORTE” 5@%&@57&@0@&5 A Ta) aeéﬁeédglaaﬁa&.

SECTION-C

Answer any three of the following questions. Each answer carries 15 marks.
(3x15=45)

10. Discuss the various concepts of Marketing.
R0 78,0300 VA ﬁgﬁﬁeﬁdgi WR3FA.

11. Discuss the various approaches to the study of marketing.
SR B30I DRT ST ,0NeR B,

12. Explain the various stages in New Product Development.
PR WRYND eﬂapaé@@ods DG BOINTY, SHOR.

13. Explain various media of Advertising.
AT 2&ETIBD BRGFNTS QWO

14. Discuss the factors to be considered while selecting channels of distribution.
DBTF03 B 03 oD neadn CAAASLIORAN ¢TOT T0D 203N zoﬁnz&a& £




